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Abstract

There is a growing interest in second-hand products among both researchers and practitioners. Therefore, this study
aims to explore the growth of the second-hand market in the literature to enlighten the literature development on the
subject. In this respect, a bibliometric examination of research in the literature on the notion of the second-hand
market from the past to the present was performed. A total of 235 documents were examined for the study. The
results show that second-hand consumption has emerged as a new type of consumer behavior, and later examined as
a business model in the literature, and with the increasing importance of sustainability in both academic and practical
fields, it has become a considerable consumption style. Second-hand products created an important market with
more emphasis on the sustainability aspect. The most frequently repeated term in studies on the second is circular
economy. Studies on second-hand clothing, collaborative consumption, sharing economy, and reuse concepts have
increased in the last few years. The findings are intended to benefit both the literature and second-hand retailers.
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Ikinci El Pazar Literatiiriiniin Son 30 Yildaki Geligimi Uzerine Bibliyometrik Bir Analiz

Ozet

Hem arastirmacilar hem de uygulayicilar tarafinda, ikinci el Grinlere artan bir ilgi bulunmaktadir. Bu nedenle bu
calisma, konuyla ilgili literatiir gelisimine 1stk tutmak icin literatirdeki ikinci el pazarmin gelisimini incelemeyi
amaglamaktadir. Bu dogrultuda literatiirde ikinci el pazari kavramu Gzerine ge¢misten giniimiize yapilan c¢alismalar
tzerinden bibliyometrik bir analiz yapilmustir. Calisma icin toplam 235 dokiiman incelenmistir. Sonuglar ikinci el
tuketimin yeni bir tiiketici davransi tirti olarak ortaya ¢iktigini ve daha sonra literatiirde bir is modeli olarak
incelendigini ve strdirilebilitligin hem akademik hem de uygulama alanlarinda artan 6nemi ile birlikte hatir1 sayilir
bir tiiketim sekli haline geldigini gostermektedir. Ikinci el iriinler stil ve siirdiirillebilirlik yoninii daha fazla
vurgulayan 6nemli bir pazar yaratmustir. Ikinci el iizerine yapilan calismalarda en stk tekrarlanan terim dongiisel
ekonomidir. Tkinci el giyim, isbirlikci titketim, paylasim ekonomisi ve yeniden kullanim konularinda yapilan ¢alismalar
son yillarda artis gostermistir Sonuclarin hem literatiire hem de ikinci el perakendecilerine katki saglamast
beklenmektedit.
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Introduction

The movement towards more sustainable production and consumption brings various business
models and new markets. It is seen that the importance of the second-hand market is gradually increasing
with the positive attitude toward sustainability and economic changes. In the journey from traditional
business models to more sustainable business models, the circular economy is important for both
production and consumption processes. A circular economy (CE) is a viable alternative to the linear
model of production and consumption (Vidal-Ayuso et al., 2023). The circular economy represents a dual-
loop regenerative system that prioritizes the efficient utilization of resources within the ecosystem, aiming
to optimize both environmental and economic performance (Alhawari et al., 2021). The consumerist
ideology, which has long favored throwaway goods and novelty, has come under increasing pressure from
theories and methods that tout the advantages of more responsible and environmentally friendly forms of
consumption (Bohlin, 2019). Extending the life of products by reselling them in the second-hand market,
access-based consumption which can be defined as a mode of consumption where individuals do not
physically own a product but can access and use it when needed (Fritze et al., 2020), and collaborative
consumption through sharing platforms are included in these alternative models (Edbring et al.,
2016). The second-hand market, which initially consisted only of flea markets and antique markets, later
became a trend that made resale, repair, and recycling acceptable. In this context, second-hand shopping is
defined as “purchasing second-hand objects through ways and places of exchange that are generally
different from those for new products" (Guiot & Roux, 2010). Second-hand consumption is not just
about ownership but also involves purchasing and consuming a possession (Turunen, & Leipimaa-
Leskinen, 2015).

Second-hand retail has grown steadily because of customer and industry changes, forcing traditional
retailers to respond (Ferraro et al., 2016). For instance, the global market for second-hand clothing was
projected to be worth 177 billion dollars in 2022. According to projections, this amount will increase
quickly over the next few years, nearly doubling between 2022 and 2027 to reach a value of 351 billion
dollars (Smith, 2023). In general, it is predicted that the second-hand market will grow at a compound
annual growth rate (CAGR) of 13.6% between 2023 and 2031, reaching 1.3 trillion dollars by the end of
that year (Transparency Market Research, 2023). Understanding the second-hand market is paramount in
the broader context of sustainability and economic changes due to its pivotal role in resource
conservation, waste reduction, and overall environmental impact.

The research questions within the scope of the study are as follows:

RQ1: How does the change occur in scientific studies related to the second-hand over the years?
RQ2: Which ate the most influential journals about the second-hand?

RQ3: In which country's studies is there mote citation regarding the second-hand?

RQ4: Which countries stand out in terms of the number of scientific publications in this field?
RQ5: What are the prominent topics related to second-hand?

RQG6: Which topics have been most frequently studied together?

RQ7: How are the relationships between the interest and development levels of the topics emerging
in the second-hand field?

RQ8: What are the prominent popular research themes related to the second-hand?

In this context, this study aims to explain the development of the concept by revealing the last 30
years of the second-hand market. In addition, it is aimed to present a holistic perspective by examining
which concepts of the second-hand market are considered together.

Literature Review

There are two main approaches to second-hand consumption which consist of disposing of
possessions and acquiring used possessions. These two viewpoints are connected in the consumption
cycle and they sustain the cycle (Arnould & Thompson, 2005). In addition, buying second-hand products
online is considered a form of participation in the sharing economy (Ozdogan & Ozkul, 2021).
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Second-hand purchasing motivation is an important research area in the second-hand literature. Avct
& Yildiz (2023) explored online second-hand product purchase motivations in a Turkish sample and
found that economic, convenience, and ideological motivations affect online repurchase intention.
Another study points out that hedonic dimensions and environmental and financial advantages are the
antecedents of online second-hand buying (Brand et al., 2023). According to a survey conducted on the
furniture industry, attitudes towards buying second-hand furniture are extremely positive. The study
shows that the main motivations for secondhand consumption are economic reasons, the desire to be
unique, environmental reasons, and others (quality, non-availability, enjoyment, and design). Fashionability
is also a motivation to buy second-hand, a study found that fashion drives customers when they shop for
second-hand products (Ferraro et al., 2016). Another research on luxury second-hand products shows that
economic reasons, originality, and self-extension are the antecedents of attitudes toward luxury second-
hand purchasing (Tangri & Yu, 2023). A study examined second-hand consumption together with vintage
consumption. The results show that fashion involvement and nostalgia proneness are predictors of
vintage consumption whereas frugality is the primary motivator of second-hand consumption (Cervellon
et al.,2012).

In the literature, scales have also been developed to measure motivations for second-hand
consumption. Guiot & Roux (2010) developed a scale to measure second-hand shoppers' motivation to
shed light on the factors that lead to buying second-hand. Their scale consists of economic, recreational,
and critical dimensions. The critical dimension includes attitudes toward conventional market structure
together with ethical and ecological considerations. Economic motivations are grouped under looking for
a fair price and the gratifying function of pricing. On one hand, searching for hidden treasure, originality,
human interaction, and nostalgic enjoyment belongs to the recreational dimension. In addition,
Padmavathy et al. (2019) focused on online second-hand shopping motivation and developed a scale for
understanding consumers' motivation to be involved in second-hand purchasing through consumer-to-
consumer selling platforms. Their findings show that online consumers' motivation includes economic
motivation (price orientation, bargaining power, and critical orientation), convenience motivation
(usefulness and ease of use), and ideological motivation (need to be unique, nostalgia, trust, and
assurances).

Sustainability is a significant dimension of second-hand purchasing. Literature also shows the
importance of sustainability for the second-hand market. Some studies approached the issue from a
values perspective. Xu et al. (2014) explained perceived values associated with second-hand purchasing as
economic, hedonic/ treasure hunting, uniqueness, and environmental values. Other research also found
that environmental value is positively related to attitude towards second-hand together with emotional
value (Koay et al., 2022). Other studies also integrated sustainability into second-hand research. A study
found that environmental aspect and importance of sustainability are also valid for luxury second-hand
consumption (Turunen, & Leipimaa-Leskinen, 2015). Recent studies' findings are in line with prior
results. One study demonstrates that three main predictors of consumers' attitudes towatds buying
second-hand from sharing economy platforms are reported as perceived sustainability, economic
motivations, and stepping back from the traditional consumption system (Styvén & Mariani, 2020) while
another study proves that financial benefit, sustainability, trust, eWOM, and price sensitivity influences
intention to use second-hand e-fashion websites (Ozer Cizer & Mucan Ozcan, 2021).

Emotions also play an efficiant role in selling and acquiring second-hand products. Donating or
reselling an item that people are attached to doesn't have to be in opposition to strong feelings for it.
Instead, the ability to let go of worn items in a way that is equally compassionate and responsible, through
reuse channels is also caring (Bohlin, 2019). In addition, when the second-hand item is a luxury product,
consumers attach deeper meaning to the products, and the owners might form more imminent
relationships when compared to new products (Turunen, & Leipimaa-Leskinen, 2015). A study focused
on whether second-hand platforms encourage indulgent consumption and found that consumers who are
materialistic and ecologically conscious are more likely to give in to temptation because these platforms
provide explanations that lessen the cognitive dissonance associated with purchasing (Parguel et al., 2017).

Studies also researched the barriers to second-hand purchasing. The barriers are shown as concern
for hygiene and pests, together with the attraction of new products (Edbring et al., 2016). Health concerns
and social concerns are other barriers (Ozkaya & Kazancoglu, 2021). In fact, social embarrassment has the
most detrimental impact on second-hand clothing consumption (Silva et al. 2021). Supporting those
results, another study underlines that financial, aesthetic, and social risks are antecedents of purchase
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intention for second-hand consumers (Koay et al,, 2022). Especially when purchasing second-hand
products from digital platforms, trust problems, and health and hygiene issues also create a barrier by
increasing the product-based risk perception (Yildirnm & Karadere, 2023). In addition, unfamiliarity and
materialism were also found as hindering factors for online second-hand purchasing (Brand et al., 2023).

There is a limited number of studies on the second-hand market. In their study focusing on second-
hand clothing, Corbos et al. (2023) underlined the significance of research on consumer behavior in
sustainable fashion. The study has categorized the second-hand clothing literature into four groups. The
first group focuses on various aspects and challenges associated with sustainable fashion, circular economy
practices, and the consumer perspective. The second group concentrates on business models related to
the subject, while the third group is centered around consumption patterns, design approaches, and
information technology. In the fourth group, topics such as purchasing behavior and the role of second-
hand clothing in promoting sustainable practices take prominence.

Research Methodology

The aim of this study is to reveal the general view of the research in the literature on the concept of
second-hand from past to present. For this purpose, the bibliometric analysis method was used to
examine the reflections of the concept of second-hand in the literature. Bibliometric analyses are
frequently preferred methods for examining and analyzing large volumes of scientific data (Donthu et al.,
2021). Bibliometric studies offer an overview of the literature, which facilitates the understanding of the
information contained in it, the mapping of data, the identification of gaps in it, and the generation of new
research ideas (Haba et al., 2022; Donthu et al., 2021). So bibliometric analysis was utilized within the
parameters of this study to generate an overview of the literature that uses the concept of the second-
hand.

The bibliometric analysis was designed to be compatible with the aims and research questions of the
study. As seen in Table 1, source-database selection was first made to create the data set. Web of Science
was chosen as the database because it is comprehensive, accessible, and has high-quality standards. The
data set was created by selecting and downloading studies containing the keywords ["second-hand*" or
"secondhand*" or "second-hand*"] AND ["product*" or "good*" or "mobile phone*" or "market*" or
"cloth*" or "shop*" or "store*" or "platform*" or "business*" or "purchase*" or "website*" or "app*" or
"car*"] between 1993 and 2023. The citation topics meso was chosen as a 6.3. management. There was a
total of 235 documents. There are 189 articles, 27 proceedings papers, and 19 additional items in the
research data. The R Studio analytic tool was used to do a bibliometric analysis of research data.
“Change.txt” and “Remove.txt” files were created to clean the data set. Synonymous words in the
"Change.txt" file; Singular and plural words have been added. Duplicate and incorrect entries were
detected and added to the “Remove.txt” file. The files were uploaded to the Biblioshiny web interface
before analysis.

The evaluative technique and relational technique were used for data analysis. Performance analyses
revealing the scientific work production volume and quantity of countries, authors, and journals and the
impact of highly cited studies were carried out within the scope of the evaluation technique. Within the
scope of the relational technique, co-occurrence network analysis of words used to reveal the topics
studied together in the literature, network analysis for the thematic map, word analysis for word cloud,
and trending topics were applied. Bibliometric analysis was applied to the data set using the RStudio
analysis program and the Bibliometrix package.
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Figure 1. Article Production by Year

Performance analysis was conducted to answer RQI1. According to the analysis results, the
distribution of the studies by year is shown in Figure 1. Figure 1 shows that the first research on "second-
hand" was presented in 1993. Furthermore, the number of studies expanded rapidly, beginning in 2015
and reaching a peak in 2022.
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Figure 2. Most Relevant Sources

The performance analysis findings obtained by analyzing the total number of documents in order to
reveal the most relevant sources regarding second-hand studies in line with RQ2 are shown in Figure 2.
The most popular scientific journals, according to the most relevant sources, are "Sustainability”, "Journal
of Cleaner Production" and "Journal of Business Research".
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To reveal the most relevant countries for second-hand studies in line with RQ3, the performance
analysis findings obtained by analyzing the total number of documents belonging to the responsible
authors are shown in Figure 3. Figure 3 shows that the country with the most publications is the United
States. The United States is followed by China, France, and the United Kingdom, in that order. While the
green color in the table indicates that the broadcasts are produced in a single nation, the orange indicates
that the broadcasts are made in many countries.
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Figure 4. Most Cited Countries

800

Figure 4 displays the results of the performance analysis, which was conducted to determine which
nations had the highest number of citations for retrospective studies in accordance with RQ4. According
to Figure 4, the most referenced articles in research on "second-hand" are provided by writers from the
United States, France, the United Kingdom, and Sweden, in that order.
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Figure 5. Word Cloud

Word cloud analysis is a method used to identify the most studied and prominent topics in a data set.
According to Kulevicz et al. (2020), the word cloud's dominating terms serve as a concise summaty of
large data and expose the data set's underlying information. The most frequently occurring terms in the
studies included in the word cloud data set (RQ5) are displayed in Figure 5. The size of the keyword in the
word cloud rises in tandem with its frequency within the data set. The most recurrent terms in the data set
were evaluated in Figure 5. Words like "circular economy”, "business model”, "luxury”, "fashion" and

"reuse" are often used in publications.
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Figure 6. Word Tree
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The frequency distribution of the terms is displayed in order in the word tree depicted in Figure 6.
Word Tree, like Word cloud, is one of the graphs put forward to explain RQ5. Aside from the main words
in the word cloud "second-hand", "sustainability", "collaborative consumption", "second-hand clothing”,
“second-hand shopping” and “sharing economy” are widely explored in academic literature.

che Themes Motor Themes

second hand products
gerder
repurchasg intention
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Isecond hand shopping

I sharing econom
2 / second hand clothing

I
| circular economy
I

fashion
second hand

———————————————————————— T T T [V R
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I
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retailing
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Relevance degree
(Centrality)

Figure 7. Thematic Map

Figure 7 depicts a theme map separated into four topological sections based on density and centrality
in the research (RQO). The upper right section contains "motor" motifs with great intensity and centrality,
organized into four clusters. Each clustet's subjects allude to issues that are regulatly explored together in
the literature. The first group consists of “collaborative consumption”, “second-hand shopping” and
“sharing economy”; the second cluster includes “second-hand clothing”, “circular economy” and
“fashion”. The third cluster between niche themes and motor themes includes “second-hand products”,
“gender” and “repurchase intention”. This cluster illustrates specific and underrepresented issues that are
areas of rapid development. If this clustet’s topics are studied more frequently, this cluster can move to
the motor themes. The fourth cluster between motor themes and basic themes include “second-hand”,
“luxury” and “consumers”. The study of topics in this region is very important for future research.
Therefore, further work is required (RQ7).

Themes in the lower left section have a low centrality and density. This area has three clusters. The
initial cluster of this area comprises "imprinting", "collaboration" and "social enterprise" topics; the
second cluster includes “China” and “globalization”; the third cluster includes “second-hand
consumption”, “authenticity” and “thrift store” topics. This section of the thematic map now includes

themes with a decreasing trend.
Finally, the key themes are displayed with high centrality but low intensity in the lower right quadrant.
f y play 8 y ghtq
This field has two clusters. This region's initial cluster comptrises “e-commerce”, “internet” and “corporate
social responsibility”’; the second includes “sustainability”, “business model” and “retailing”’. These topics

in this section allude to the overall significance of the research.
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Figure 8. Trend Topics

Studies on second-hand have been conducted in the literature since 2004. Figure 8 depicts the
distribution of popular themes during the previous 18 yeatrs. During the first eight years, "innovation”,
“consumer behavior” and “second-hand markets” topics were studied. Between 2012 and 2018, the
notions of "clothing", “retailing”, “trust”, and “fashion” were prominent. In 2018, the number of research
on “sustainability”’, “vintage” and “business model” increased. Between 2018-2020, publications on
“second-hand product”, “second-hand”, and “second-hand shopping” topics were produced. In 2020,
there was an increase in studies on “second-hand clothing”, “collaborative consumption”, “sharing
economy” and “reuse”. Between 2020 and 2021, it is seen that “sustainable consumption” and “circular
fashion” studies accelerated. After 2021 “circular economy”, “second-hand fashion”, “perceived risk”,

“second-hand clothes” and “resale” topics gain popularity (RQ8).
Conclusion

Increasing demand trends with the depletion of natural resources have brought new business and
consumption models. One of the consumption models that reduces consumption and therefore resource
use is second-hand consumption. Second-hand consumption, which stands out with its sustainable side,
and the development of this market in the literature are the main subjects of this study.

The study aimed to examine the place and development of the second-hand market in the literature
through bibliometric analysis. The first studies on secondhand consumption appeared in 1993 and the
number of studies accelerated quickly starting in 2015. Firstly, it is noted that the data set’s most
frequently recutring words are "circular economy," "business model," "luxury," "fashion," and "reuse. The
most frequently repeated term in studies on the second-hand is "circular economy." The term "circular
economy" (CE) refers to the practice of using resources responsibly and continuously in an effort to
support sustainable development (Moraga et al., 2019). Despite the wotld's population growth, the
concepts of the circular economy offer the potential to drastically reduce the usage of natural resources
(Romero-Hernandez & Romero, 2018). Second-hand consumption is important for a circular economy
because second-hand goods help to reduce waste and therefore protect resources, encourage sustainable
consumption patterns, and build a more environmentally friendly economic system. When the wotld is in
transition to more sustainable business models, the second-hand market should be considered together
with its vital role in the circular economy. Business model is also one of the prominent words in second-
hand literature. This is due to the fact that new sustainable business models and consumer habits are being
developed to extend the lifecycle of goods (Gopalakrishnan, & Matthews, 2018). Second-hand
consumption stands out as a business model in the literature. In addition, the word tree indicates that the
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prominent words are "second-hand," "sustainability," "collaborative consumption," "second-hand
clothing," "second-hand shopping," and "sharing economy." These concepts also highlight the
sustainability aspect of the second-hand market while also indicating its role in collaborative consumption
and sharing economy. In collaborative consumption, users engage in sharing activities such as lending,
renting, trading, bartering, and swapping of products, services, space, or money (Méhlmann, 2015).

When the trend topics of the second-hand market are examined, it is seen that they have focused on
different areas for 18 years. In the first 8 years, when the concept started to appear in the literature, the
concept of second-hand was discussed together with the concepts of "innovation", "consumer behavior"
and "second-hand markets". From this point of view, the concept was examined as a new concept that
could lead to a change in consumer behavior in the first years of the literature since the concept is
frequently examined in terms of consumer behavior. Between 2012 and 2018, the concepts of "clothing",
"retailing”, "trust", and "fashion" became a trend and they became more prominent. At this point, the
clothing and fashion industry and retailing have an important place in second-hand literature. At the same
time, trust, one of the most important variables in the intention to use the second-hand market, is one of
the most prominent issues. In this context, it can be stated that the concept of second-hand has become a
business model, and its sustainability-related aspect is emphasized more. Sustainability and environmental
motivation are important issues for consumers who buy second-hand. The reflections of the increasing
importance given to sustainability all over the world can also be observed in the second-hand market
literature in 2020. In 2020, there was an increase in studies on "second-hand clothing", "collaborative
consumption", "sharing economy" and "reuse". Studies focusing on sustainability continue to increase in
2021 as well. Between 2020 and 2021, the field of sustainability research in second-hand market studies
has witnessed a discernible surge in scholatly investigations over the recent years. "Sustainable
consumption" and "circular fashion" studies were the most popular subjects during this period. After
2021, while the sustainability aspect of the second-hand market continues, it has become more important
to examine the perceived risks of second-hand consumption.

According to the thematic map analysis, "collaborative consumption," "second-hand shopping," and

"sharing economy" are motor themes that are prominently present in the literature on the second-hand
market, representing the most studied areas in this field. The most advanced clusters are found within
these themes. "Second-hand clothing," "circular economy," and "fashion" studies also rank among the
most advanced topics. However, "second-hand products," "gender," and "repurchase intention" are found
in both niche and motor themes, indicating their presence in specific and underrepresented areas of
research, while also being open to further development. On the other hand, "second-hand," "luxury," and
"consumers" topics are present in both motor and basic themes. These internally developed themes hold
high potential when connected with other topics. The topics of "imprinting," "collaboration," and "social
enterprise,”" as well as "China," "globalization," "second-hand consumption,”" "authenticity," and "thrift
store," show a lower level of development. Conversely, "e-commerce,” "internet," and "corporate social
responsibility,” along with "sustainability," "business model," and "retailing," are advanced topics that
maintain their importance in the field.

When the academic journals published on the second-hand market are investigated, "Sustainability”,
"Journal of Cleaner Production", and "Journal of Business Research" are seen as the journals with the
highest number of publications on this subject. Sustainability and Journal of Cleaner Production are
journals that generally publish sustainability-oriented studies, so it can be said that those journals are
preferred due to the environmental aspect of secondhand consumption. When second-hand consumption
started to be approached as a business model, the Journal of Business Research also became a choice to
publish articles in this field. Upon doing a country based-analysis, it is seen that the countries USA,
France, United Kingdom, Sweden, and China focused more on the second-hand market and most cited
publications in studies on "second-hand" wete published by authors from these countries.

The trend topics of the second-hand market are examined in the study and it is seen that they have
focused on different areas for 18 years. In the first 8 years, when the concept started to appear in the
literature, the concept of second-hand was discussed together with the concepts of "innovation",
"consumer behaviot" and "second-hand markets". From this point of view, the concept was examined as
a new concept that could lead to a change in consumer behavior in the first years of the literature since the
concept is frequently examined in terms of consumer behavior. Between 2012 and 2018, the concepts of
"clothing", "retailing", "trust", and "fashion" became a trend and they became more prominent. At this
point, the clothing and fashion industry and retailing have an important place in second-hand literature. At
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the same time, trust, one of the most important variables in the intention to use the second-hand market,
is one of the most prominent issues. In this context, it can be stated that the concept of second-hand has
become a business model, and its sustainability-related aspect is emphasized more. Sustainability and
environmental motivation are important issues for consumers who buy second-hand. The reflections of
the increasing importance given to sustainability all over the world can also be observed in the second-
hand market literature in 2020. In 2020, thete was an increase in studies on "second-hand clothing”,
"collaborative consumption", "sharing economy" and "reuse". Studies focusing on sustainability continue
to increase in 2021 as well. Between 2020 and 2021, the field of sustainability research in second-hand
matket studies has witnessed a discernible surge in scholatly investigations over recent years. "Sustainable
consumption" and "circular fashion" studies were the most popular subjects during this period. After
2021, while the sustainability aspect of the second-hand market continues, it has become more important
to examine the perceived risks of second-hand consumption.

In terms of practical implications, this study provides a thorough understanding of the second-hand
consumption market, its sustainable aspects, and potential areas for further development and
improvement. Businesses can focus more on the sustainability aspect of second-hand consumption while
promoting their products and services. Businesses, NGOs, and government agencies can make
collaboration to underline sustainability related benefits of second-hand consumption. Creating consumer
awareness and educating customers to promote second-hand consumption is also important, brands can
play active roles to educate consumers. These educative activities not only increase customers’ awareness
and involvement, but also contribute to positive brand image.

The shift from ownership to access (Morewedge et al., 2021) also paved the way for collaborative
consumption, sharing economy and second-hand consumption. Second-hand consumption can help the
wortld move toward circular economies by extending the life of things through reuse. While non-profit
businesses were dominant in the market in the past, but during the past ten years, for-profit companies
have progressively entered this sector due to the rising demand for second-hand goods (Persson &
Henson, 2023). Accordingly, studies focusing on second-hand as a business model are increasing (Hvass,
2022; 2022; Ghiselli et al., 2023; Persson & Henson, 2023).

Second-hand consumption is explained by many behavioral theories such as theory of reasoned
action (Fishbein, 1979), theory of planned behavior (Ajzen, 1991), value-belief-norm theory (Stern et al.,
1999). In recent years, second-hand consumption is also explained by perceived risk theory (Koay et al.,
2023; stimulus—organism—response (S-O-R) theory (Mohammad et al., 2021). The multifaceted nature of
second-hand consumption ensures that the theoretical developments on this subject are also multifaceted.
The perspective from which second-hand consumption is addressed will also bring the application of new
theoretical perspectives.

Interest in and studies on "second-hand clothing", "collaborative consumption", "sharing economy"

and "reuse" have increased in the last years. Especially the integration of "sustainable consumption" and
"circular fashion" into second-hand consumption has gained momentum. In the literature, studies on
second-hand issues in sustainable consumption (Styvén, & Mariani, 2020; Borusiak et al., 2021) and
citcular economy (Machado et al.,, 2019; D'Adamo et al., 2022; Persson, & Hinton, 2023) studies also
support this movement. Future studies can focus on these crucial concepts. Especially considering
second-hand consumption and second-hand markets as a business model can provide fruitful results in
terms of literature development. In addition, given the increasing number of studies focusing on barriers
and risks to eliminate barriers in this area (Hur, 2020; Wang et al., 2022), perceived risk in second-hand
consumption can be a valuable area of study.

Ethical Declaration

During the writing process of the study “Exploring The Last 30 Years of The Second-Hand Market: A
Bibliometric Analysis” scientific rules, ethical and citation rules were followed. No falsification was made on
the collected data and this study was not sent to any other academic publication medium for evaluation.

Statement of Contribution Rate of Researchers
The contribution rates of the authors in the study are equal.
Declaration of Conflict

There is no potential conflict of interest in the study.

1375



OZER CiZER ve KOSE
A Bibliometric Analysis on The Development of The Second-Hand Market Literature Over the Last 30 Years

References

Ajzen, 1. (1991). The theory of planned behavior. Organizational behavior and human decision processes, 50(2), 179-211.

Alhawari, O., Awan, U., Bhutta, M. K. S., & Ulkii, M. A. (2021). Insights from circular economy literature: A review
of extant definitions and unravelling paths to future research. Sustainability, 13(2), 859.

Arnould, E. J., & Thompson, C. J. (2005). Consumer culture theory (CCT): Twenty years of research. Journal of
consumer research, 31(4), 868-882.

Ava, 1. & Yildiz, S. (2023). The Effects of Online Second-Hand Product Purchase Motivations on Sustainable
Consumption Behavior and Online Repurchase Intention In Consumer-To-Consumer Electronic Commerce
(C2¢) And The Mediating Role Of Electronic Word-Of-Mouth Marketing. Pagarlama ve Pazarlama Aragstirmalar:
Dergisi, 16(1), 137-164.

Bohlin, A. (2019). ‘It will keep circulating’ loving and letting go of things in Swedish second-hand markets. Worldwide
Waste: Journal of Interdisciplinary Studies, 2(1).

Borusiak, B., Szymkowiak, A., Horska, E., Raszka, N., & Zelichowska, E. (2020). Towards building sustainable
consumption: A study of second-hand buying intentions. Sustainability, 12(3), 875.

Borusiak, B., Szymkowiak, A., Lopez-Lluch, D. B., & Sanchez-Bravo, P. (2021). The role of environmental concern
in explaining attitude towards second-hand shopping. Entreprencurial Business and Economics Review, 9(2), 71-83.

Brand, S., Jacobs, B., & Taljaard-Swart, H. (2023). I rent, swap or buy second-hand—comparing antecedents for
online collaborative clothing consumption models. International Journal of Fashion Design, Technology and Education,
1-13.

Cervellon, M. C,, Carey, L., & Harms, T. (2012). Something old, something used: Determinants of women's purchase
of vintage fashion vs second-hand fashion. International Journal of Retail & Distribution Management, 40(12), 956-
974.

Corbos, R. A., Bunea, O. 1., & Triculescu, M. (2023). Towards Sustainable Consumption: Consumer Behavior and
Market Segmentation in the Second-Hand Clothing Industry. The Amfiteatru Economic journal, 25(S17), 1064-
1064.

D’Adamo, 1., Lupi, G., Morone, P., & Settembre-Blundo, D. (2022). Towatds the circular economy in the fashion
industry: the second-hand market as a best practice of sustainable responsibility for businesses and consumers.
Environmental Science and Pollution Research, 29(31), 46620-46633.

Donthu, N., Kumar, S., Mukherjee, D., Pandey, N., & Lim, W. M. (2021). How to conduct a bibliometric analysis:
An overview and guidelines. Journal of business research, 133, 285-296.

Edbring, E. G., Lehner, M., & Mont, O. (2016). Exploring consumer attitudes to alternative models of consumption:
motivations and barriers. Journal of Cleaner Production, 123, 5-15.

Ferraro, C., Sands, S., & Brace-Govan, J. (2016). The role of fashionability in second-hand shopping motivations.
Journal of Retailing and Consumer Services, 32, 262-268.

Fishbein, M. (1979). A theory of reasoned action: some applications and implications. Nebraska Symposium on
Motivation, 27, 65-116.

Fritze, M. P., Marchand, A., Eisingerich, A. B. & Benkenstein, M. (2020). Access-based services as substitutes for
material possessions: the role of psychological ownership. Journal of Service Research, 23(3), 368-385.

Ghisellini, P., Quinto, I., Passaro, R., & Ulgiati, S. (2023). Exploring environmental and social performances of
circular start-ups: An orientation and certification assessment. Business Strategy and the Environment.

Gopalakrishnan, S., & Matthews, D. (2018). Collaborative consumption: a business model analysis of second-hand
fashion. Journal of Fashion Marketing and Management: An International Journal, 22(3), 354-368.

Guiot, D., & Roux, D. (2010). A second-hand shoppers’ motivation scale: Antecedents, consequences, and
implications for retailers. Journal of Retailing, 86(4), 355-371.

Haba, H. F., Bredillet, C., & Dastane, O. (2022). Green consumer research: Trends and way forward based on
bibliometric analysis. Cleaner and Responsible Consumption, 100089.

Hur, E. (2020). Rebirth fashion: Secondhand clothing consumption values and perceived risks. Journal of Cleaner
Production, 273, 122951.

Hvass, K. K. (2022). Business model innovation through second hand retailing: a fashion industry case. In New
Business Models for Sustainable Fashion (pp. 11-32). Routledge.

Koay, K. Y., Cheah, C. W., & Lom, H. S. (2022). An integrated model of consumers' intention to buy second-hand
clothing. International Journal of Retail & Distribution Management, 50(11), 1358-1377.

Koay, K. Y., Cheah, C. W., & Lom, H. S. (2023). Does perceived risk influence the intention to purchase second-
hand clothing? A multigroup analysis of SHC consumers versus non-SHC consumers. Journal of Product & Brand
Management, 32(4), 530-543.

Kulevicz, R. A., Potfirio, G. E. D. O., de Oliveira, O. S., Zavala Zavala, A. A., Silva, B. A. D., & Constantino, M.
(2020). Influence of sustainability reports on social and environmental issues: bibliometric analysis and the
word cloud approach. Environmental Reviews, 28(4), 380-386.

Machado, M. A. D., Almeida, S. O. D., Bollick, L. C., & Bragagnolo, G. (2019). Second-hand fashion market:
consumer role in circular economy. Journal of Fashion Marketing and Management: An International Journal, 23(3),
382-395.

1376



MANAS Sosyal Arastirmalar Dergisi - MANAS Journal of Social Studies

Mohammad, J., Quoquab, F., & Mohamed Sadom, N. Z. (2021). Mindful consumption of second-hand clothing: the
role of eWOM, attitude and consumer engagement. Journal of Fashion Marketing and Management: An
International Journal, 25(3), 482-510.

Moraga, G., Huysveld, S., Mathieux, F., Blengini, G. A., Alaerts, L., Van Acker, K., & Dewulf, J. (2019). Circular
economy indicators: What do they measure? Resources, Conservation and Recyeling, 146, 452-461.

Morewedge, C. K., Monga, A., Palmatier, R. W., Shu, S. B. ve Small, D. A. (2021). Evolution of consumption: A
psychological ownership framework. Journal of Marketing, 85(1), 196-218.

Mohlmann, M. (2015). Collaborative consumption: determinants of satisfaction and the likelihood of using a sharing
economy option again. Journal of consumer behaviour, 14(3), 193-207.

Ozdogan, O. N., & Ozkul, E. (2021). Sharing Economy: A Research on Participation Intentions of Turkish People.
Yagar Universitesi F-Dergisi, 16, 82-93.

Ozer Cizer, E., & Ozcan Mucan, B. (2021). Ortak Tiiketim Anlayisina Iliskin Tutumlarin, Ikinci E1 E-Moda Sitelerini
Kullanma Niyetine Etkisi. Mebmet Akif Ersay Universitesi Iktisadi ve Idari Bilimler Fakiiltesi Dergisi, 8(1), 1-25.

Ozkaya, B., & Kazangoglu, 1. (2021). Y Kusagiin Tkinci El Tiketim Motivasyonlarinin Ve Engellerinin
Belirlenmesine Tliskin Nitel Bir Arastirma. Journal of Business in The Digital Age, 4(1), 1-20.

Parguel, B., Lunardo, R., & Benoit-Moreau, F. (2017). Sustainability of the sharing economy in question: When
second-hand peer-to-peer platforms stimulate indulgent consumption. Technological Forecasting and Social Change,
125, 48-57.

Padmavathy, C., Swapana, M., & Paul, J. (2019). Online second-hand shopping motivation—Conceptualization, scale
development, and validation. Journal of Retailing and Consumer Services, 51, 19-32.

Persson, O., & Hinton, J. B. (2023). Second-hand clothing markets and a just circular economy? Exploring the role
of business forms and profit. Journal of Cleaner Production, 390, 136139.

Romero-Hernandez, O., & Romero, S. (2018). Maximizing the value of waste: From waste management to the
circular economy. Thunderbird International Business Review, 60(5), 757-764.

Silva, S. C., Santos, A., Duatte, P., & Vlaci¢, B. (2021). The role of social embarrassment, sustainability, familiarity
and perception of hygiene in second-hand clothing purchase experience. Infernational Journal of Retail &
Distribution Management.

Smith, P. (2023). Value of the secondhand apparel market worldwide from 2021 to 2027.
https:/ /www.statista.com/ statistics/ 826162/ apparel-resale-market-value-wotldwide/, 20.06.2023.

Stern, P. C,, Dietz, T., Abel, T., Guagnano, G. A., & Kalof, L. (1999). A value-belief-norm theory of support for
social movements: The case of environmentalism. Human ecology review, 81-97.

Styvén, M., & Mariani, M. M. (2020). Understanding the intention to buy secondhand clothing on shating economy
platforms: The influence of sustainability, distance from the consumption system, and economic motivations.
Psychology & Marketing, 37(5), 724-739.

Tangri, K., & Yu, H. (2023). Why buy used? Motivators and barriers for re-commerce luxury fashion. International
Journal of Retail & Distribution Management.

Turunen, L. L. M., & Leipimaa-Leskinen, H. (2015). Pre-loved luxury: Identifying the meanings of second-hand
luxury possessions. Journal of Product & Brand Management.

Transparency Market Research, Second-hand Market Research.
https:/ /www.transparencymarketresearch.com/second-hand-products-market.html, 20.06.2023

Vidal-Ayuso, F., Akhmedova, A., & Jaca, C. (2023). The circular economy and consumer behaviour: Literature
review and research directions. Journal of Cleaner Production, 137824.

Wang, B., Fu, Y., & Li, Y. (2022). Young consumers’ motivations and barriers to the purchase of second-hand
clothes: An empirical study of China. Waste Management, 143, 157-167.

Xu, Y., Chen, Y., Burman, R., & Zhao, H. (2014). Second-hand clothing consumption: a cross-cultural comparison
between American and Chinese young consumers. Inzernational Journal of Consumer Studies, 38(6), 670-677.

Yildirim, E., & Karadere, E. (2023).Dijjital ITkinci El Utun Platformlarinda Algilanan Utrun Riski UZzerine Bir
Arasgirma. Isletme Bilimi Dergisi, 11(1), 63-78.

GENISLETILMIS OZET

Dinyada daha strdirilebilir tretim ve tiketime yonelik hareket, cesitli is modellerini beraberinde
getirmekte ve yeni pazarlar yaratmaktadir. Strduarilebilitlige yonelik olumlu tutumlarin artmast ve
ekonomik degisimlerle birlikte ikinci el pazarinin 6neminin giderek arttigt gorilmektedir. Zira ikinci el
titketim, yeniden kullanimi destekleyerek ortaya cikabilecek atiklart azaltmakta, su ve enerji tasarrufu
saglamakta, Uretimde ortaya ctkan zararin da Online ge¢mektedir. Konuya hem tiiketici hem de
perakendeciler tarafindan verilen 6nemin artmast ile birlikte ikinci el pazar giderek gliclenmektedir.
Kaynaklarin smnirlt oldugu ortamda agir1 tiketimi 6nlemek ve surdirilebilir tiketim bilinci ile hareket
etmek de, ikinci el pazar tiiketicileri igin biiyiik bir motivasyondur. Ikinci el aligveris, ikinci el esyalarin,
genellikle yeni triinlerden farkli sekilde ve farkli yerlerden satin alinmasi olarak tanimlanmakta, ikinei el
pazart ise ikinci el Griinlerin satistnin yapildigt pazar olarak ele alinmaktadir. Bu baglamda bu ¢alisma, ikinci
el pazarinin son otuz yilint ortaya koyarak kavramin gelisimini agiklamayr amaglamaktadir. Ayrica ikinci el
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pazarinin hangi kavramlarinin bir arada ele alindigt incelenerek butincil bir bakis acist sunulmasi
amaclanmaktadir. Bu amag dogrultusunda ge¢misten giintimiize ikinci el pazart kavrami tzerine literatiirde
yer alan arastirmalarin bibliyometrik incelemesi yapilmistir. Web of Science veritabaninda arama yapilmis
ve analiz i¢cin R studio programi kullandmustir. Veri setlerinde en sik tekrar eden kelimelerin "déngusel
ckonomi", "is modeli", "liks", "moda" ve "yeniden kullanim" oldugu gorilmektedir. Ayrica kelime
agacinda 6ne ¢ikan kelimelerin "ikinci el”, “sturdurilebilitlik”, “isbitlikci tliketim”, “ikinci el giyim”, “ikinci
el aligveris” ve “paylasgim ekonomisi” oldugu goriilmektedir. Bu konuda en ¢ok yayin yapan tlkeler ise
Amerika Birlesik Devletleri, Fransa, Ingiltere, Isve¢ ve Cin’dir. Bu iilkeler ikinci el pazarina daha fazla
odaklanmistir ve “ikinci el” konulu calismalarda en ¢ok auf yapilan yaymnlar bu tlkelerden yazarlar
tarafindan yayinlanmustir. Tkinci el pazarinini konu alan yayinlardaki trend basliklar incelendiginde, her
dénemin farklt alanlara odaklandigi gorilmektedir. Kavramn literatiirde yer almaya bagladigr ilk yillarda
ikinci el pazart bir inovasyon olarak gérilmekte, bu konudaki tiiketici davranislart incelenmekte ve bu yeni
pazara dair yayinlar yayinlanmaktadir. Daha sonra ise kavram, perakendecilik ile birlikte ele alinmaya
baslamis, daha ¢ok giyim sektériinde 6n plana ¢ikmis ve ikinei ele yonelik gliven tzerine ¢alismalarda arts
gbzlemlenmistir. Zira giiven, ikinci ele yonelik tiketici davranisinin incelenmesinde 6nemli bir faktér olup,
ikinci elin benimsenmesinde en biyiik engellerden biri olarak gbrilmektedir. Daha sonraki yillarda ise,
ikinci el pazarinin gevre ve sirdurilebilitlik yoniine daha fazla odaklamlmustir. Zira strdirilebilirlik ve
gevre motivasyonu, ikinci el satin alan tiketiciler icin 6nemli konulardir. Tim diinyada strdirilebilirlige
verilen 6nemin artmasinin yansimalart 2020 yilinda ikinci el piyasasi literatiirinde de goriilmektedir. 2020
ile 2021 arasinda, ikinci el pazar arastirmalarinda stirdirilebilirlik arastirmast alani, son yillarda ¢ok daha 6n
plandadir. "Stirdirilebilir tiketim" ve "déngiisel moda" ¢alismalart bu dénemde en ¢ok odaklanilan alanlar
olmustur. 2021 yiindan sonra literatiirde ikinci el pazarinin stirddrilebilitlik yoniine odaklanma devam
ederken, ikinci el tiketimin algilanan risklerini incelemek daha da 6nem kazanmustir. Tematik harita
analizine gore “ortak tiketim”, “ikinci el alisveris” ve “paylasim ekonomisi” ikinci el pazarina iliskin
literatiirde 6ne ¢ikan ve bu alanda en ¢ok calisilan alanlart temsil eden motor temalardir. En gelismis
kiimeler bu temalar icinde bulunur. "Tkinci el giyim", "dongiisel ekonomi" ve "moda" calismalari da en
gelismis konular arasindadir. Bununla birlikte, "ikinci el artinler", "cinsiyet" ve "tekrar satin alma niyeti"
hem nis hem de motor temalarda bulunur, bu da bu konularin yeterince temsil edilmeyen arastirma
alanlarinda var oldugunu gésterirken aynt zamanda daha fazla gelistirmeye agtk olduklarint géstermektedir.
Ote yandan, "ikinci el", "liiks" ve "tiiketiciler" konulart hem motor hem de temel temalarda yer almaktadir.
Bu temalar yiiksek potansiyele sahiptir. "Baskt", "isbirligi" ve "sosyal girisim" ile "Cin", "kiresellesme",
"ikinei el tiketim", "6zgtnluk" ve "ikinci el magaza" konulari daha distik dizeyde gelisim gostermektedir.
Ayrica, "e-ticaret", "internet" ve "kurumsal sosyal sorumluluk" ile "stirdurtlebilitlik", "is modeli" ve
"perakendecilik" alaninda énemini koruyan konulardir. Bu konularin gelecekte de ele alinmasinda fayda
vardir. Tkinci el pazarimi konu alan caligmalar yayinlayan akademik dergiler incelendiginde ise
"Sustainability", "Journal of Cleaner Production" ve "Journal of Business Research" dergilerinin bu
konuda en fazla yayin yapan dergiler oldugu gériilmektedir. Sustainability ve Journal of Cleaner Production
genellikle stirdirilebilirlik odaklt ¢alismalar yayinlayan dergiler olup, ikinci el tiiketimin gevresel boyutu
nedeniyle bu dergilerin tercih edildigi soylenebilir. Tkinci el tiketim bir is modeli olarak ele alinmaya
baslayinca Journal of Business Research de bu alanda makaleler yayinlamak igin bir tercih haline gelmistir.
Ozetle, yeni bir is modeli olarak ortaya ¢ikan ikinci el pazari, siirdiriilebilitlige yonelik pozitif tutum ve
cevreye duyath tercihlerin artmast ile birlikte, 6nemli bir pazar payina ulagsmistir ve bu pazarin mevcut
trendlerin 1s18inda gelecekte de yukselisini stirdiren bir tiketim pazart olacagi 6ngérilmektedir. Bu
noktada, literatiirde son yillarda odaklanidan ikinci el pazarina yonelik algilanan riskler ve ikinci el
titketiminin 6ntindeki engellerin ¢6ziilmesinin 6nemli rol oynayacagi gorilmektedir.
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